Slide 1: Marius L. Vizer
Introduction: F President
Dear Distinguished Guests, y

Dear EC Members,
Dear Presidents and delegates of IJF member National
Federations,

| would like to start by congratulating all of you for the
achievements of the past years and for working hard to- FRIDAY AUGUST 25™, 2017 - BUDAPEST
gether, like a united judo family. As highlights of my pre-
sentation, | would like to emphasize some important achie-
vements of the International Judo Federation:

1. First is the Rio Olympic Games, which were a great
success for our sport and consolidated our place as a top
sport in the world.

2. Second is the inclusion of the Judo Mixed Team Event in
the Olympic programme in Tokyo 2020, which is a tremen-
dous success and will give our sport even more exposure
and a higher status.

3. Finally, we are proud to announce the signing of a col-
laboration contract with CNN, which will give notoriety
and high level advertising all over the world to IJF and
judo. For details of this collaboration, we invited to the
Congress Ms. Corinna Keller, one of the CNN Vice-Pre-
sidents, who will give you later a presentation with more
details.
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As President of the International Judo Federation, ever
since | started my first mandate, my main goal was to de-
velop our sport, show the world the beauty and values of
Judo and transform Judo as a modern leading sport on the
international scene.

In the past years, | continued my strategy and focused on
these objectives, through various means and measures.

Slide 3 ne
Following the Rio Olympic Games in 2016, we adjusted BRI the (ntemiationsl scens
the rules to make judo more dynamic, more spectacular, -NEW RULES =
entertaining and accessible for a wider audience. Changes =Moo Dynemic %.ﬂ» .

R . . . * More Spectacular
were discussed and decided with representatives of all  More Entertaining

. . * More Accessibility of our sport
stakeholder categories, to make sure that the best deci- « Consultation of all stakeholder categories
sions are taken.
+ HIGHER MEDIA VALUE
*» More TV friendly product

Another objective was to achieve a higher media value . Easy fo follow

and increase the popularity of Judo. We strived to make
judo a more TV friendly product, easy to follow, that at-
tracts more people to the sport, but also more TV viewers.
Consequently, we gained more media exposure and more
sponsors.
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Through the implemented strategy, judo is today a reco-
gnized and worldwide influential sport, acknowledged

as one of the fast-developing sports. Our reputation is
growing and with repeated success, judo has become a
strong pillar of the World Sports and Olympic Movement.

R Judo as a modern leading spg
\ﬁv on the international scene

* WIDER INTEREST
& APPEAL

* WORLDWIDE
INFLUENTIAL
RECOGNITION
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The complex IJF Calendar is an important part of the ove-
rall IJF strategy, it allows professional preparation for
athletes and consolidates the image of judo in all corners
of the world. The new calendar and World Ranking List
emphasizes the value of IJF Events.

CHAPTER 2
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It was also my intention to create a World Judo Tour
Brand, that our athletes and fans can refer to and which
contains now 21 events!

» Consolidation of IJF Events and their value
« Creation of “World Judo Tour Brand”

*21 events
* World Championships, Masters, Grand
Slam, Grand Prix A

Slide 7
Our main competition continues to be the World Cham-
pionships. Organized yearly, except for the years of the

Olympic Games, the last edition organized in 2015, in Asta-
na, was one of the most successful, as you can see on the

screen.
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/@ IJF Calendar

WORLD CHAMPIONSHIPS
* Astana 2015

« 723 participants (426 men, 297 women)
+86 athietes than in 2014

* 120 countries

* 23 countries with medads in individual events, 7
countries in leam event

* +120 countries broadcasting
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Currently, for the Budapest Judo World Championships
2017, the numbers are even more encouraging, as you can
see and it appears that we will have record-breaking num-
bers.

All World Championships until the Tokyo 2020 Olympic
Games are secured and we look forward to thrilling events
in Baku in 2018 and in Tokyo, in 2019.

\;,; IJF Calendar

WORLD CHAMPIONSHIPS
» Budapest 2017 BN
* 794 participants i
*~

* 135 countries
= +150 broadcast countries
* 475 media accredited
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To increase the appeal for and the importance of the com-
petition, we will organize the World Masters at the end of
the year and the circuit, giving the chance to top athletes
to grab the top spot positions in their categories. After a
successful edition in 2016 in Gudalajara, Mexico, the fol-
lowing three editions will be organized in St. Petersburg,
Russia. In 2020, we will organize the Masters in May, so
that it will be the concluding event of the Olympic qualifi-
cation period, and possibly the location will be Tokyo.

WORLD MASTERS
« 2016 Guadalajara
»2017-2018-2019 St. Petersburg
* New dates, to end the year and the

circuit, as IJF World Tour Crown Event

I— Sl il
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The Grand Slam and Grand Prix competitions continue to
run in a number of countries and for Grand Prix we have
now four new locations: Cancun, Mexico; The Hague,
Netherlands; Casablanca, Morocco and Tunis, Tunisia.

3 IJF Calendar

& GRAND SLAM GRAND PRIX
- ¥ * Paris * Dusseldor

?‘l“.'g - Baku « Thulisi
* Yekaterinburg « Antalya
* Abu Dhabi * Hohhot
« Tokyo = Zagred

» Tashkent

« Cancun
= 4 new countries ¢ Haoue

+ Casablanca

* Tunis
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With the establishment of the Junior and Cadet World
Ranking List, events started to gain more notoriety and we
have registered successful competitions in countries who
hosted them.
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/&; IJF Calendar

JUNIORS AND CADETS

» 2015 Abu Dhabi and
Sarajevo

+ 2017 Zagreb and
Santiago de Chile

i 'game ‘pmjed t
o ou
a5 deomed 100
dangerous
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The IJF remains dedicated to providing a professional
competition background to all its communities, including
the Veterans and Kata family. The World Championships
for the two events will remain a joint event. The parti-
cipants’ number for both has increased in the past two
years, becoming a community moment for families. IJF
gives growing attention to Kata, and we have implemented
also a wider program of spreading Kata in several coun-
tries of the world. | would like to extend my special thanks
to the Kodokan for assisting us in this important task.

IJF Calendar

VETERANS AND KATA

* 2015 Amstardam ’.'-.'
» 2016 Malta and Fort Lauderdale \
» 2017 Olbia

* Veterans: increased participation, vacation-
family-community concept

« Kata: increased imp: ce &Mn by WJF,
spreading the practice of Ka
countries

* Kodokan assistance

in sovonl

’ iz
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IJF is equally supporting events of partner organizations,
offering technical support as well where necessary, ensu-
ring quality judo competitions.

/'%) IJF Calendar

OTHER EVENTS IN COLLABORATION

= CISM Champlonships

* Police Sports Championships
* Francophone Games

» Small States Games

* Universiade

» Commonwealth Games

* IBSA World Circuit

» School Games

+» Other Reglonal Games

5
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Rio 2016 was a successful edition of the Olympic Games
for judo, with historical moments and a judo competition
of high level, with good organization and a superb at-
mosphere. Overall, these were difficult Games, for many
sports, but in general, for judo, they were successful and
we benefited from a knowledgeable local team, with a lot
of passion for our sport.

FSNCHAPTER 3
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Some statistics from the Rio Olympics:

390 athletes

136 countries

26 countries with medals

Judo also had two competitors from the Refugee Team
and one supplemented quota for a Syrian athlete, recei-
ving a lot of positive media attention. As in London, Judo
was visited by a high number of dignitaries and royalties,
as well as various prominent figures of sports.

PAGE 4

Y ° 390 athletes
3 (237 men, 153 women)

* 26 countries with medals
N - Refugee Team +
supplemented quota for
Syria (3 athletes)
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As we are heading towards the next Olympic Games,

in Tokyo, in 2020, we are looking at a series of changes
which will hopefully affect in a positive way all sports, in-
cluding judo. There is a new partnership between the 10C,
OCOG and the International Federations, where IFs are
consulted more and have a bigger role in the preparations.

Japan is a judo nation, they are organizers of a very suc-
cessful yearly Grand Slam and many knowledgeable
people are involved in the preparations. So far, commu-
nication and timeliness of activities are excellent, and for
the preparations, we are building on the experience and
country’s legendary judo roots.

TOKYO 2020

* New IOC/OCOGI/IF TORTO 2020
partnerships X

« Very good collaboration and timeline

« Japan is a judo nation, organizers of a
successful yearly Grand Slam, many
knowledgeable people involved

« Priority issues addressed on time, very
good forecast

« Building on experience and the country’s
legendary judo roots

h— PR———— %
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In Tokyo 2020, we are committed to deliver a milestone
event, in the historical venue of the re-constructed Bu-
dokan, where the first ever Olympic judo competition
was also held and where we will have the World Cham-
pionships in 2019.

Judo is coming back home with a different status in the
Olympics and after 50 years, we will also be present with
Teams competition, in addition to Individual events.

I

/ ‘*?T" Olympic Games

TOKYO 2020

« Judo in Tokyo: historical oKD 2620
venue - historical event O

* Newly renovated Budokan,

same location as Tokyo 1964

* Judo coming back home with

a different status than ever in the Olympic
Games

* After more than 50 {ears in the Olympics,

Judo will be present with Teams
competition in addition to Individual events

. 17
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For the Olympic Games, IJF prepared a custom-made
proposal of Mixed Team Event, which was among the few
selected and approved, from over 60 applications. The
introduction of this new event in the Judo competition of
the Olympic Games will guarantee us more exposure and
it showcases a more attractive format in the Olympic spirit,
highlighting the judo values of friendship, respect and mu-
tual aid. By becoming an official Olympic event, our sport
is gaining new opportunities, for athletes and event orga-
nizers equally.
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(7R Olympic Games

OLYMPIC TEAM EVENT m
* Mixed Team Event for ey
ﬂ‘%

the Olympic Games ol
« From over 60 applications, * i ! LLL‘
judo among the 6 selected
« More exposure, more attractive
format in Olympic spirit
+ Judo values of friendship, respect and
mutual aid highlighted

ey B
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There are several reasons behind our choice of mixed
teams event. First, this event allows the composition of a s
maximum number of teams from the existing quota of OLYMPIC TEAM EVENT

athletes, and it was one of the IOC conditions not to re- A oo ERERE

-

quest more athletes for the new proposed event. As per s orn by ks of dtfeted

the gender equity requirements of Agenda 2020, there D o e 2020,

will be an equal quota of participation for men and ottt
women in the Olympic Judo competition, stimulating s R ki
women’s par-ticipation in Judo. | am confident that this countries judo

format will also

encourage countries who have been focusing on men
judo, to develop more women judo and thus contribute to
the global development of our sport.

Slide 20

When adjusting the existing rules to achieve the objectives
mentioned before, we always took into account what is
best for judo.

Slide 21 :J;Jdo becoming a simplified, more dynamic

We want a more dynamic sport, but without losing its SPOLbUL NOT Iosing s Yelues ard cors

values and essence. The statistics so far are positive and oo L LN O

after the World Championships our group of experts will b meladiiderggonlsl il

sit down again to analyzz_e the situation and demd_e which « Increasing non-hidc prolle T\iaienca ane

changes are to stay and if there are any other adjustments spectators

needed. + Stalistics show that judo is on the right path!

— S — -
. produd A
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IJF is becoming more and more attractive for sponsors o \46)6\

and partners from various fields and parts of the world. ﬂMM “)}'d t/\ e
”‘Jn\tciﬁu_\ v \__/

S '— \
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https://www.olympic.org/olympic-agenda-2020

Slide 23
We have both continued partnerships and new partners
as well. The increased media value of IJF events brings

+ |JF becoming more and more attractive

multiple benefits for sponsors and partners. | would like to for sponsors and partners
thank them on this occasion for all their support and great * Increased media value of IJF events
co"aboration_ IJF SPONSORS & PARTNERS
* International Judo Fund  * Dalkia
* SOCAR « Taishan
«OTP * Todini
+ Sat&Co
N < RN
Slide 24
Having a strong and correct supplier policy means accep-
ting in IJF competitions only official products, and thus " MAIN JF SUPPLIER: TAISHAN
protecting falr_-play and giving equal <_:ond|t|ons to all ath- I BPPLIERD 1JF SUPPLIERS
letes. We continued our official suppliers strategy and at gt et oo s U o
this moment, we have Taishan as main tatami and judogi Loihirt T
. . . + Doorho . o
supplier, with more exposure and marketing space, en- 2 e Ooets -
. T Essmo * Toyo

gaged in a long-term fruitful and excellent partnership.

Slide 25
In present days, TV presence is vital for all sports.

Slide 26 ZSNTV & Media

Judo has been developing as a TV product and currently ol

we have a good image and represent a trustworthy broad- JUDO GROWTH & STATUS (1)
cast material. A standard, well-defined set-up of each S Woll-deiiad setin of bt b
event type as well as regular events keep TV partners * Regular and continuous &
interested in judo. The increasing number of competitors, M bl L

the growth of several athletes into role models and famous S

sports stars are factors which contribute to judo becoming = Workkermous sark

a recognized sport from TV point of view as well.
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(7 TV & Media

Slide 27 5y
At the end of last year IJF signed a historic, global

partnership with Hakuhodo DY. We are working together st it SRR

to make judo even more popular and present on the TV Sl L
screens. JUDO ON CNN

Recently, IJF also signed an agreement with CNN, who will R sviesdmsrnn i 11
promote our sport in a modern, professional way, all over  cdern snd professionst ey

the world, increasing our reputation and spreading infor- - Information about and around judo N

mation about and around judo. vl

Slide 28
We are striving to make judo a global media presence bl
and our communications team behind are implementing a JUDO AS GLOBAL MEDIA PRESENCE

iz TV & Media

series of activities. IJF is publishing over 250 articles per £ 13 P s s 0 e s 400 ot
year and we have more than 130 press releases. During e

the events, we have a TV Team carefully monitoring and
directing the broadcast, producing various videos, inter-
views and compilations offered to the media around the
world, gaining recognition for the quality of our content.

Slide 29 €
In 2016, judo was broadcasted in more than 160 coun- TV PRESENCE
tries, with more than 4,000 hours of broadcast and more . jﬁgo%untﬁes
. . . . . n
than 200 countries taking news, minutes and highlights. * Rio 2016: Judo
In Rio, our sport was classified as prime event. ,B{,‘,,’?tgtﬁ,‘:,:"p‘m. block mandatool
roadacas
* > 600 million TV audiences reached in 2016
* > 4,000 hours
« > 9 billion Event Impressions
« > 22 million views on YouTube (2016)
— IS . T
ran TV & Media
Slide 30 TV PRESENCE - FUTURE TARGETS
. . . . . » Grow popularity
From TV distribution point of view, our future targets are « Attract more Sponsors
to increase the number of broadcasters and the popularity * Consolidate the brand
. . . » Create a universal judo culture
of judo, increase the media value for sponsors and attract
more sponsorship, as well as consolidate the IJF and Wor- Digital media

= nearly 1 million fans on social medial

Id Judo Tour brand, creating a universal judo culture.
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In today’s world, in order to be connected and recognized

out there, IT is of crucial importance. IJF is doing its best

to ensure a state of the art IT platform for the use and be- [ ,

nefit of the international judo community as well as for the ‘9», N

use of media and fans following our sport. J JF' "JF C [- 'h';‘“f.rl()rl
,\ RN o

4y
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One of the main IT tools of the IJF is judobase, which we

are using for a number of tasks, from registration to com-
petitions to analysis of fights and data gathering. A short
video will show the multiple use of this tool developed by
our team.

Slide 33 & IJF INFORMATION
IJF is offering high quality live streaming from all IJF Wor-  E(#% AUSllReIog
Id Tour events to viewers worldwide with professional IJF live & on-demand videos

High quality live streaming from all
UF World Tour events offered to

viewers worldwide with professional
production and exciting commentary

production and exciting commentary. All contest videos
are available after the event at the IJF website and we are
witnessing an increased interest of the public in these ser-
vices. In the future, we intend to increase the quality of the

Al contest videos are available after
the event at the IJF website.

streaming tO 4K. Future plans:
Upgrade 1o 4K streaming quality
PR e "A’g.
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It is not enough to do things right. We need to commu- \ | ¢ U "

nicate with our judo family, with our fans and media, to ;4 JJ M) F*rg j

spread information and increase notoriety of our sport. . 1 ’i; P '}
)

Mbe ok
3'.\HH’ 3
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For this purpose, we are using various tools, like the IJF \ &
website updated daily with fresh news and equipped with s

7

sections that help the work of National Federations but Preodri—pod goainas
. . : :
also media and the general public. We are proud to have osgdbebiparictrigiasss

1 million visitors and over 220 countries reached, the new NEW WEBSITE

website design and format being modern, exciting and vt e rsortedeoss st st 2
useful at the same time. pupedainasipiivisalrsLng il
+ 1 million visitors

Slide 36
The IJF is one of the most active and popular Internatio-
nal Federations on social media, with regular and exciting  gociaL MEDIA

activity on Facebook, Instagram, Twitter, YouTube etc. Our « Facebook 738,833 f
- . . Facebook.com/ijudo

fans are close to 1 million, which places us in Top 5 of all - Instagram 91,176 v
International Federations. Our Judo for the World series, B i ®
as well as the #AskVizer Twitter sessions are popular pro- Twitter.com/intjudofed

. . * YouTube 95,812 &
ducts, which create trends and increase the number of our « Periscope 1,083
followers. s

— S P

Slide 37

| believe we have a good team in the administration of the
IJF and an excellent collaboration at all levels, between the T
various offices: Presidential, General Secretariat, Finan- \'
cial. Under the leadership of the IUF Executive Committee,
our teams deliver a good activity in the service of athletes
and all National Federations equally.

Slide 38
'I:he Presidential Office cun:er)tly h_as 7 employe.es,.cove- « Presidential Office 7 persons
ring a large amount of administrative, communication, « Administrative, Communication,
marketing and financial tasks. The IJF Competition Team Marketing and Financial Tasks

ren . « Competition Team
deploys from 50 to 80 people per competition, according « Working in partnership with the local
to the extent of the event. Detorean 50-80 people per event. This

includes Commissioners, Referees and
Staff from the following
departments/sectors...

e L
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IJF works in close partnership with its member federa-
tions, but also with various external organizations, like
10C, ASOIF etc. -

L & Y 4
4 S 8 '~
PARTNERSHIES
0~ o <y
g \ — AN
39
Slide 40

(;{,; Partnerships
One of the most important IJF partners for development
activities is Olympic Solidarity. The partnership between

IJF and CISM / USIP is intended to extend the diplomatic, @ @ % {@)}
sports and professional collaboration as well as the pro- UNHCR
fessional reconversion of athletes. In a partnership with @ -a:,
UNHCR, IJF is offering judo programs in refugee camps of 2

South Africa, Turkey and Zambia as per the AL SRV o
recommendations of Agenda 2020. For our Judo in QD SOUCATION . ISF

Schools programs, IJF has tripartite agreements with
National Federations, but also the Ministries of Sports and
Edu-cation to give a legal framework and continuity for
these programs. We are also collaborating with IBSA and
Deaf Sports, to offer the best conditions for the sport to
people with disabilities following Agenda 2020. Recently,
IJF also signed an MoU with the International School
Sports Federation, mostly referring to cooperation on
events and education projects.

Slide 41

With regards to development, the IJF has taken a few very
important steps: donation of equipment to National Fede-
rations, financial donations, support for participation at
events, especially for athletes with perspectives, deploy-
ment of IJF experts and coaches to different countries to
coach and raise the level of judo knowledge but also esta-
blishing the IJF Training Centers in Hungary, Mexico and
Uzbekistan.
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Slide 42
The total amount of donations registered in 2016 and 2017
is 4.428.932,9 USD, which is a record number for any Inter-

"3 Development

national Federation. Furthermore, 91 countries benefited A i .
. * Equipmant 91397351 USD 694 155 USD
of support in these years. + Francial §35.582,18 USD 25,486 USO
* Partcipation to events
292.952.95 USD 100.101 USD
+ UF experts 336 67540 USD 278560 USD
* Judo for Children and in Schools
366 97540 USD 278 560 USD

> Total amount in 2016 and 2017: 4.428.932,9 USD
2 Total countries in 2016 and 2017: 91

e s— A
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However, judo can be developed not only with material
support, but also with a diversity of programs and through
education, which is one of the core missions of judo and
of the IJF.

Slide 44
We are organizing every year various seminars for sports SEMINARS —

; : *IJF Coaches &= ""."’""".‘,'--‘r“"q
and refereeing, also upon request of the National Federa- and Referees LT ’:;;;’;,q’i
tions. The most important one is the IJF Coaches and Re- SUMHONQVELY,

. . . . year in January
fereeing Seminar, held every January, which is a compass « 1JF experts seminars in coaching and
for all hnical i i . refereeing upon request
or all technical people involved in our sport B hsade e O RO

ovgrall commuﬁcat!on strategy
— iy

Slide 45
One of our most important education projects is the IJF ; am
Academy, a program running from 2013 and which en- ﬁ,‘*
sures a high level, quality education, both theoretical and IJF ACADEMY
practical, for all judo coaches. Started four years ago, the « Program running since 2013 KRBT
IJF Academy had an excellent progress and very good + Level 1 and 2 working
results. One third of our members are using the courses e N
of the Academy, some countries even organizing their own + Over 70 countries and +1200 enrolled
national courses or teaming up with other countries for LS00 gracustos

regional courses. The current number of graduates is over
400 and we had over 1200 registered students from more
than 70 countries.
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When we think about the future, we think about children @Sy Education

and grassroots. IJF is keen on ensuring proper judo edu- @

cation to the young generation, but also on helping young JUDO FOR CHILDREN TS

children becoming better citizens through judo. For this &{9306;"‘":’2:‘"‘:3::8"(& et

we created Judo for Children and Judo in Schools pro- 2 s

grams, where IJF helps National Federations to implement -an{v;‘:ff‘:urxno”;:eiatim :

for a given period and in a given number of schools judo B e e S e
.. . . society t‘:

trainings. These projects are a means for a federation 8 — -ﬂ..A

to actively contribute to and liaise with society and for — . oa———

children to get familiar with the judo values and principles
which will serve them for life in accordance with the
Olympic values and principles and the recommendations

of Agenda 2020.

Slide 47

Many countries are struggling with a lack of national dojo. 3‘{';2!:‘,‘3,33;’;?,;

IJF is ready to help these countries either with technical g":ﬂﬁ;ﬁgagg ?;3':::::;?' solutions
and architectural solutions or with helping the investment, under specific conditions

under specific conditions and approvals from national i kgl
authorities. By the end of the year we are planning to 2y the and of he xant

finish the construction of the dojo in Zambia, in the Olym- w
pic Youth Development Center and we hope that this will 0 . g/

contribute significantly to the development of judo in Zam-
bia and the entire region.

Slide 48

We continued the series of Judo Education Journeys and
after two successful editions in China, IJF also visited In-
dia and Australia, aiming to spread the judo values outside
the existing judo communities.

EDUCATIONAL JOURNEYS
« Tours of India, China, Australia
« Clinics, lectures by IJF Team
« Involving National Federations and NOC
e e s e
. ublic's acquaintance +]
and fts values )
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Slide 49
You all know the World Judo Day project, which we are ce-

lebrating every year, on the birthday of Prof. Jigoro Kano. N e ’*k "1"‘1;
This activity is growing in popularity every year and last WORLD JUDO DAY
year we had 200 projects from over 60 countries registe- e DA;‘-‘" kil
red. The theme in 2017 will be Courage. * Every year organzed on Oclober 26", the bifth
015 UniTY
« 2016: JUDO FOR THE WORLD
. 2017wdbe0w%e :
«In 201 .mqnlhan anw

Slide 50

One of the most popular IJF projects, with a lot of expo-
sure in the media and social media is the Judo for the Wor-
Id short films’ series which was created to show the world

the values of our sport and promote it as a tool for peace, J‘{%O F?:: T“E‘WORI'-D”F ¥
for personal and social development, but most of all as a .E:‘fozu,;,:“ :,f,d?:‘;ﬂ: ;oc,-a‘f':,ﬁ:
path in life. The diversity and the universality of our sport '223'9:2[,5%??‘ personal and social
speak for themselves, and | invite you to watch a trailer of
this in the conclusion of my presentation.

I— Sy S0

Slide 51

| would like to thank all the athletes, coaches, referees, Na-
tional Federations, Continental Unions, EC Members, staff,
collaborators, sponsors, media and associated partners
for their support and contribution to our success.

Slide 52

It is my pleasure to remind you that you are invited to
attend two of our special events around the World Cham-
pionships: the IJF Exhibition entitled ‘A celebration of art

/2SS A CELEBRATION OF ART AND CUL URE

« OFFICIAL OPENING

and culture’, with the official opening tomorrow at 2 o’clo- - INAUGURATION OF
ck, at the Hungarian Sciences Academy, followed by a Jflzgujfg:’gw
surprise inauguration of a judo statue, in the park in front at Hungarian Sciences
. Academy, Széchenyi
of the Academy and Sofitel. Istvan tér
(S .
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Slide 53 Z'S 65" ANNIVERSARY GALA

The other event is the IJF 65th Anniversary Gala to take
place at the Opera, on August 27 at 7 o’clock. | remind you
that this is a black tie event and | look forward to seeing p—

you there!  August 27
+ 19:00 tws

* LOCATION

* Opera House
Budapest

Slide 54
Thank you once again and | wish you a successful World
Championship in Budapest!

THANK YOU

Slide 55
Judo for the World Video
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